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The Fuel Station of the Future: Nissan and Foster +
Partners Charge Ahead with Bold New Vision
EV leader Nissan collaborate with world-renowned architects Foster + Partners to rethink
the Fuel Station of the Future’

Concept explores how zero-emission technology will influence future design

Final concept to be revealed later this year

By 2020, there will be almost one million electric vehicles on the road

Rolle, Switzerland, 25 August 2015: Nissan’s unwavering vision of a cleaner, safer and
more user-friendly automotive environment takes another marked step forward with the
announcement of a unique project to design and develop the Fuel Station of the Future
in partnership with renowned international architects Foster + Partners.

The project brings together two brands famed for their innovative, bold design and desire
to challenge conventions to offer a fascinating view of how fuelling stations will adapt in a
rapidly changing world.

As undisputed leaders and market experts in EV design, engineering and manufacturing,
Nissan is perfectly placed to establish a vision for the Fuel Station of the Future. The
brand recognises that the refuelling infrastructure of the future represents the perfect
opportunity to integrate and engage with local environments in an innovative way –
potentially providing an energy and societal hub for modern communities.

The need for a sustainable and innovative refuelling network is becoming vital as the
market shifts toward alternative sources like electric power.

The concept will be anchored at the heart of a world that is concerned with a zeroemissions society, connected communities, autonomous drive and the Internet of things.
It will demonstrate the host of benefits brought by a smart EV ecosystem - not just in
terms of mobility, but in harnessing the potential of battery storage and vehicle-to-grid
systems.

Nissan will collaborate closely with Foster + Partners over the coming months to present
its vision for the Fuel Station of the Future later this year.

David Nelson, Head of Design at Foster + Partners, said: “The aim of our collaboration
with Nissan is to highlight the magnitude of the challenge that we face in evolving our
cities to meet change. New technologies, alternative forms of fuel and changing trends
within our society are all having a huge impact on the way we get around.

“It seems to be clear that electric vehicles will be a major feature of the urban landscape
and, as a result, this presents an exciting opportunity to rethink the fuel station for future
generations; a new approach to design will create a more integrated and communal role
within our towns and cities. As the leaders in the electric vehicle market, Nissan has been

critical in providing insight on how the motorists of the future will interact with the built
environment.”

Jean-Pierre Diernaz, Director of Electric Vehicles at Nissan, said: “Our current refuelling
infrastructure model is out-dated and faces an uncertain future unless it rapidly adapts
to support the changing needs of consumers. By 2020, there will be almost one million
EVs on the road, so it is imperative that there is an infrastructure in place to support this
growth.

“This initiative will take the first steps along that road to examine the wider transportation
landscape and reimagine the future of mobility, preparing our cities for a more
sustainable future.”

The collaboration to conceive a bold new vision of the fuel station comes as the
popularity of electric vehicles continues to increase. Sales of Nissan EVs rose by 33% in
2014 and continue to climb, driven by the on-going battle to improve urban air quality.
Adoption of EVs is reaching a tipping point, and projections suggest that current growth
trends will only accelerate in pace.

Nissan has pioneered bringing ZE technology to the commercial mass-market. In 2010,
the introduction of the Nissan LEAF – the first mass-market, pure EV launched globally –
revolutionised the motoring world. It remains the best-selling EV in history, commanding
almost a 50% share of today’s zero-emission vehicle segment.

For more information about Nissan products, services and the brand’s commitment to
sustainable mobility, visit www.nissan.eu/experience-nissan.html

Notes to Editors:

About Nissan in Europe

Nissan has one of the most comprehensive European presences of any overseas
manufacturer, employing more than 17,600 staff across locally-based design, research &
development, manufacturing, logistics and sales & marketing operations. Last calendar
year Nissan plants in the UK, Spain and Russia produced more than 675,000 vehicles
including award-winning crossovers, small cars, SUVs, commercial vehicles and electric
vehicles, including the Nissan LEAF, the world's most popular electric vehicle with 97% of
customers willing to recommend the car to friends. Nissan now offers a strong line-up of
23 diverse and innovative models in Europe under the Nissan and Datsun brands.

Foster + Partners

Foster + Partners is one of the most innovative architectural practices in the world today
and is led by Founder and Chairman Norman Foster and a Partnership Board. Although
the office has a large campus in London, where it was first founded in 1967, today this is
one of a global network of studios. Over the past five decades the practice has pioneered
a sustainable approach to architecture and ecology through a strikingly wide range of
work, from urban masterplans, public infrastructure, airports, civic and cultural buildings,
offices and workplaces to private houses and product design. The studio has established
an international reputation with buildings such as the world’s largest airport terminal at

Beijing, Swiss Re’s London Headquarters, Hearst Headquarters in New York, Millau
Viaduct in France, the German Parliament in the Reichstag, Berlin, The Great Court at
London’s British Museum, Headquarters’ for HSBC in Hong Kong and London, and
Commerzbank Headquarters in Frankfurt. The practice has received over 680 awards for
excellence and won over 120 national and international competitions.
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